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What are the fundraising challenges for PMA technology?
How do you keep the team together through the long development
process? How do you establish milestones and deal with the
regulatory process? How do you compete in a crowded field with
many alternative treatments/technologies? What are the appropriate exit strategies for medical device companies?

CASE

Percardia, Inc., Nancy Briefs, CEO
Percardia is an early stage, venture funded, medical device company dedicated to development and commercialization of proprietary
devices for treatment of coronary artery disease (CAD). Join us as
Nancy Briefs and our panelists discuss this company’s challenges during the
long road to commercialization.

PANEL
Jeffrey T. Barnes
Oxford Bioscience Partners

Anthony L. Miele
Palmer & Dodge, LLP

SPONSORED BY:
Bruce Jacobs
Deutsche Bank

Sheila M. Hemeon-Heyer, Esq.
Medical Device Consultants, Inc.

